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s Of Instagram. A new invitation-only social platform

e over Rich Kid
Mov out of Monaco i

igayacht
daytrip? Private
villa with helipad?
No genie in a
— bottle needed
here. Man of the hour, Lucien
Ndabagera, gives a 2.0 reboot
to luxury experiences with

his exclusive mobile app,
granting the ultra-wealthy
24/7 customized wishes in less
time, effort, and price.

His application, TCHIIN
(derived from the French
word meaning “Cheers!”),
provides the rich and famous
a platform to post their
opulent commodities, with
filters, but without nuances.
It was launched in April by
Ndabagera, who has lived in
the Principality since 2016.

A savvy self-starter,
Ndabagera explains that
TCHIIN intertwines social
media and the supply chain
of luxury demand. “It was
important to build a platform
that offers the best privileges in one
place,” he says, “and a €500 monthly
fee gives discounts for purchases on
luxury items and bookings, and cuts
uaiting lists short”

Together with his cofounders,
Peter Kianicka and Filip Volarik,
they’ve inked deals with the Sun
Secret Collection for villas and
the Collision Group Company for
airport lounge passes, In Monaco,
the app is linked to SBM’s Hotel de
Paris and Hotel Hermitage, as we)
as the independently owned Hotel
Metropole (see p. 42).
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